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Acknowledgement of country

Canteen acknowledges Aboriginal and Torres Strait Islander peoples as Australia’s First Peoples and sovereign Custodians of this land. We pay our respects to Elders past,

present and emerging. We are committed to providing inclusive and appropriate support for First Nations young people, their kin and community impacted by cancer. . CQnTeen
First Nations peoples are respectfully advised this resource may contain images, names or stories of people who have passed away.



https://www.youtube.com/watch?v=zftTgAYZeBc
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Message from the CEO directly supported ;QSQ\ VIDEO

6,468 young
S\
My name is Peter and | am the CEO of Canteen. mpacted by cance Q\/(O

Impacted by cancer.

Canteen is Australia’s leading youth cancer charity providing individually tailored
support to young people and families impacted by cancer. When cancer crashes
Into a young person’s world, we're in their corner with whatever support they need. 3,614 young people

: . . were supported by @
This year we have directedly supported almost six and a half thousand young people our counsellors and 5 !

and parents impacted by cancer. We also helped more than 46,000 people in the specialist staff or through
our online community

Canteen Connect.

;\ B “2 . . .
AN wider community through our education programs and free resources.

Our evidence-based approach makes a tangible difference. Without support, young people impacted
by cancer are up to six times more likely to face mental health issues like anxiety or depression than
their peers. After just six months of support from Canteen, almost two thirds of young people report 1,571 young cancer

improvements in their mental health and overall wellbeing. ES;'SQﬁfegetLerough e YOUTH
CANCER

: : : . : : hospital-lbased Youth
For every $1invested in Canteen programs, we return $5.46 in social value to the Australian commmunity. Can'ier Services o SERVICE

accessed a clinical trial.

w

e.h‘.@- 1,283 Pa rents were
‘%f & supported by our

AN/ counsellors and specialist

Canteen’s former young Board Director, We would also like to celebrate Kathryn Woodward - staff or through our online
community Parenting

Sean Dondas, went from strength to a young cancer survivor, deputy Chair of the Board anad through Cancer.
strength this year and in November he now a Doctor of Medicine. She has had an impressive

was awarded the title of ACT's Young year, being awarded a prestigious 2022 Australia-At-Large

Australian of the Year. Rhodes Scholarship. She will use the opportunity to study

wfor niversi A N £f2022. Canteen also supported
at Oxtord U ersity at the end of 20 46,016 people in the wider

community through our

education programs and
WATCH VIDEO @ WATCH VIDEO @ e recoUreae



https://iview.abc.net.au/video/RK2102C026S00
https://www.youtube.com/watch?v=oH9nEhEiMo0
https://www.youtube.com/watch?v=zftTgAYZeBc

Achievements and performance

Services and Programs

12,000

counselling & support sessions
were provided to help young people
& parents cope with the impact of
cancer.

Research & Advocacy

accessed an existing clinical trial with

the support of their Youth Cancer
Services team.

Evaluation of: (£ PEER camp

accessed Canteen’s Education
and Career Support Service

to stay connected to study or
work both during and after their
cancer treatment.

(4 Canteen Connect

1,196

young people impacted by cancer
were able to connect with others in
similar situations across 121 Canteen
events and programs.

Amidst the challenges of COVID-19

used a Canteen Robot to remotely
attend school and stay in touch with
friends and family.

(Z Good Grief camp

we've developed to better support
young people impacted by cancer
here in Australia are also being used
in countries such as Singapore,
South Africa and Sweden.

24[7

vital connection and support

for young people and parents

were provided through our online
communities Canteen Connect and
Parenting through Cancer

57,596

interactions

on Canteen

Connect

3,085

interactions
on Parenting through Cancer

Canteen’s research team published 19 journal articles this year.
Other researchers around the world cited our research 464 times,
a 72% increase compared to the year before.
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https://pdfhost.io/v/qQdbGYEhB_2021_Patterson_The_Development_and_Process_Evaluation_of_PEER_A_Campbased_Programme_for_Adolescents_Impacted_by_Cancer
https://pdfhost.io/v/ouy57nRQA_2021_Cohen_Development_Evaluation_of_Canteen_Connect
https://pdfhost.io/v/ndDfpB.7k_Development_and_evaluation_of_the_Good_Grief_program_for_young_people_bereaved_by_familial_cancer
https://www.youtube.com/watch?v=zftTgAYZeBc

Financial Performance Graphic 1

Income summary - ie %age of income allocated to

@® National Bandana Day @® Grants
® Online Store Government funding

® Individual supporters @® Other
@ Corporate support

Financial Performance Graphic 2

88% of the individual supporter funds coming in this
year came from our generous CanDo family who give

regular gifts every month.

88%

individual supporter
funds came from
CanDo family
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Financial Performance Graphic 3

2021/22 Program Expenditure
@® Support Programs & Services @® Clinical Trials
® Research @® Online Support Services

@® Youth Cancer Services

$8,443,108.03

$373,508.05

34%

$5,721,516.74
6%

$1,041,283.98



https://www.youtube.com/watch?v=zftTgAYZeBc
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IN THE LAST FINANCIAL YEAR

have signed up as part of our
Facebook challenges

The best

fundraising total

for OnRoad ever

You might have seen last November the 100 sit-ups a day
challenge #crunchesforcancer, raising over $368,000

and the 5km in a day in March challenge #cardiforcancer,
raising over $611,000, both smashing our targets.

WATCH VIDEO @

This year's 22nd OnRoad event included 141 riders, 48 crew. This

whole event is community led by volunteers with perhaps Canteen’s
biggest Community Champion, Jenny Aramini at the helm. ®



https://www.dropbox.com/s/o0xzn7brnk0gb6r/7newsTAS_cardioforcancer%20.mov?dl=0

https://youtu.be/kn4F6xR5EDw?t=178
https://www.youtube.com/watch?v=zftTgAYZeBc
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SPONSOrS Thank you to key partners and sponsors | P oot ¥ VIDEO
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Proudly Supporting and In-Kind Supporters

ANZ - Shout for Good Canberra Southern Cross Club Hilton Pillow Talk
Arafura Aviation Chad Hancock Cancer My Money House Ritchies
ﬁg;grc?g;gnmiver Trainers E:ZZ:\?;T;S;E;W Adules Mount Iza Mining Supplies RMIT Online
Badenoch Real Estate Egon Zehnder On The Run Seek Limited
Bartier Perry Lawyers Foodworks Panpacific Perth Strandbags

BCX Francesca PayPal Giving Westpac



https://www.youtube.com/watch?v=zftTgAYZeBc

Strategic objectives (2021-2026)

Pillar 1 Pillar 3
Treatment Leadership
& Support

@% 9

ouc

Ensure young Enable young
people & families people to

get the support achieve their

they need, when full potential

and how they

need it

Key Objective: Key Objective:

Support 32,000 Ensure young

families impacted people’'s needs

by cancer and voices are
heard and their
leadership skills
developed

Diversity and Inclusion - increasing reach to high-needs groups
-a.As  n

Innovation - leveraging medical, digital and technological advances

e !hu.'
If you or
someone you
know needs our
support, please =
reach out to us...

s

Followuson: @ Y B © M

<] communications@canteen.com.au & 1800 835 932

www.canteen.org.a u/contact-us

>
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http://www.canteen.org.au/contact-us
mailto:communications%40canteen.com.au?subject=
http://facebook.com/canteenaus
https://www.instagram.com/canteen_aus/?hl=en
http://twitter.com/canteenaus
http://youtube.com/canteenaustralia
https://www.linkedin.com/company/canteen-corporation/
https://www.youtube.com/watch?v=zftTgAYZeBc
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